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Head of China and South East Asia Recruitment and Partnerships 

Faculty / 
Department: 

Marketing, Recruitment and 
Communications, dotted line to 

Global Partnerships 
Grade: H: £52,462.00 - £60,842.00 

New appointees to Birmingham City University will ordinarily be appointed at the entry point of the appropriate grade  

Responsible 
to: 

Assistant Director International 
Recruitment 

Responsible 
for: 

In-market consultants/staff 

Job Purpose 

To oversee all recruitment and partnership activity in China and South East Asia, maximising BCU’s 
income potential across the region.  
 
The Head of China and South East Asia Recruitment and Partnerships will manage our in-country staff, 
ensuring they prioritise commercial opportunities, are held accountable to clear performance objectives, 
and maintain productive networks across their markets. As part of ensuring BCU meets its recruitment 
targets, the postholder will maintain effective agent networks across the wider region, deploy resources 
appropriately and track the competitiveness of our offer closely, making recommendations to improve our 
position where appropriate.  
 
The postholder will support development of our transnational education (TNE) provision across the 
region, ensuring regular communications between our multiple China partners and the requisite 
departments of the University. They will engage in the identification of potential new partnerships and 
support the production of comprehensive business case assessments. 
They will oversee all forms of partnership with a view to growing income, advancing articulation 
agreements and top up courses, alongside forging strong connections with our agent network across the 
geography. 

 

Main Activities and Responsibilities 

1. Develop our network of agents and other partners across markets, to drive recruitment 
performance, liaising closely with the Associate Director International Recruitment and Director of 
Marketing, Recruitment and Communications.  

2. Support the existing portfolio of transnational education relationships in China, liaising closely with 
the Director of Global Partnerships – monitoring effectiveness, reporting challenges and identifying 
opportunities for growth.  

3. Ensure regular communications and manage coordination and delivery of services to all TNE 
partners and Joint Institutes in China. 

4. Direct in-market staff across China and South-East Asia, setting objectives, tracking performance 
and balancing priorities for maximum recruitment impact.  

5. Manage recruitment resources to best effect, prioritising deployment of pay and non-pay across 
activities – e.g. recruitment fairs, agent events – according to need.  

6. Manage relationships with current and potential partners, tracking performance and reporting 
challenges and opportunities to university leadership.  

7. Identify and advance new opportunities for TNE development.  

8. Manage all communications with the Chinese Ministry of Education. 
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9. Maximise promotional activities across social media and other marketing channels, working closely 
with others – including the Associate Director Brand and Creative Marketing – to ensure positive 
exposure from BCU activity in all markets.  

10. Raise the University’s profile across all territories, through representation at meetings and events 
with partners, government agencies, educational institutions and other relevant bodies  

11. Coordinate the University’s response to requests from TNE partners and Joint Institutes and ensure 
the completion of all matters are fully resolved or notified to the appropriate Department Head or 
Director. 

12. Conduct monthly meetings with all TNE partners and Joint Institutes in China, ensuring the 
appropriate University management and academic engagement, in line with contractual obligations. 

13. Work with and support all relevant University Academic Leads and Link Tutors, gaining assurance 
in the achievement of quality provision of all programme deliverables and student outcomes, 
alerting appropriate Department Heads or Directors should issues of concern from the Chinese 
management arise. 

14. Support the Finance Office in the negotiation and preparation of annual invoices to Joint Institute 
partners. 

15. Conduct market research and provide expert advice on international recruitment and partnerships 
opportunities to senior colleagues across the university. 

16. To drive international growth in China and South East Asia by working closely with teams across the 
university including marketing, admissions, compliance to develop innovative and plans and 
strategies. 

17. Prepare and facilitate University visits to China and South East Asia, ensuring value for money and 
that visits align with, and support the delivery of, the University’s strategic endeavours. 

Person Specification 

Essential Criteria 
Application Form / 

Support Statement / 
Interview 

1. Education to a first degree level is expected. 
Application Form / 
Support Statement / 
Interview 

2. Experience of working in a marketing role with responsibility for market 
management and development.  

Application Form / 
Support Statement / 
Interview 

3. Proven track record of international recruitment and partnership 
development. 

Application Form / 
Support Statement / 
Interview 

4. Previous experience and knowledge of international recruitment and 
partnership development. 

Support Statement / 
Interview 

5. Proven excellent communication and presentation skills. Interview 
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6. Proven track record of working in a Higher Education Institution in a 
international recruitment and partnership development role. 

Support Statement / 
Interview 

7. Proven ability to communicate to all levels and across all cultural boundaries. Interview 

Desirable Criteria  

8. Ability to communicate effectively in an additional language relevant to 
South-East Asia and or China to support key stakeholders. 

 

Support Statement / 
Interview 

9. Ability to implement new developments and procedures. 
Support Statement / 
Interview 

10. Good team player. 
Support Statement / 
Interview 

11. Proven track record of, and continued willingness to undertake extensive 
travel and working independently without supervision. 

Support Statement / 
Interview 

12. Advanced IT skills in standard Microsoft Office packages. 
Support Statement / 
Interview 

13. Ability to work in a pressured environment. 
Support Statement / 
Interview 

14. Proven sensitivity to cultural issues relating to international liaison work. 
Support Statement / 
Interview 

15. Willingness to work flexibly to meet the demands of the job. 
Support Statement / 
Interview 

 
• Application Form – assessed against the application form. Normally used to evaluate factual evidence e.g. 

award of a qualification. Will be assessed as part of the shortlisting process. 

• Interview – assessed during the interview process by either competency-based interview questions, tests, 

work-related exercise, presentation and discussion, or teaching session etc. 


